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REALTY AND DESIGN

“If you have any family, friends, or loved ones this month
looking to buy or sell a home, or upgrade their kitchen or baths,
please give them our names!”

Greetings, Volume 2, Issue 2, February 2009

As we start getting “Ask Natel”

ready for spring many peo-
ple are deciding on what
will be their next home pro-
ject. If you are in that
mode, and are thinking of
renovating a bathroom,

Nate,
How do you know whether the

price of a home per square foot is
reasonable?

. e p Thanks,
kitchen, or finishing out |\ ait
your basement, give me a
call. As most of you know | Matt,

Though this seems like an easy
guestion, it is not as simple as it
sounds. First, the price per square foot
is taking into consideration only the
main living areas and not a basement
or garage.

have over ten years experi-
ence in room layout and
space planning. Believe it
or not, just because you
renovate a room doesn’t
mean that you are adding
value to your home. Many
people jump into a project
without really thinking it
through. This can result in
spending more money in the
end, due to forgetting cru-
cial items. The last thing
you want is a room or area
not properly functionally for
you. This is not only bad for
you but your pocket book
too. So, if you or someone
you know is thinking about
a small renovation project,
call me first to assist with

Keep in mind that much more can go
into the market value of a house than
it's square footage. For example, two
houses next door to each other can
have the same square footage, but if
one has two bathrooms and the other
has only one, guess which one will
probably be worth more? It will also
cost more per square foot. However, if
you compare recent sales of similar
homes, the cost per square foot should
be similar to those properties. | can
provide you with comparable sales
data should you need it.

Thanks for the great question,
Nate

the planning.
| can help you from
concept to completion.

February Calendar of Events

NOW THRU SUNDAY

86th Indianapolis Home Show at the
Indiana State Fairgrounds.

In the Toyota Exposition Hall, West and
South Pavilions, Fri 11 AM to 9:30 PM,
Sat 10-9:30, Sun 10-6, Mon-Thu 11-9.
$12 at door ($9 online, $5 ages 6-12).
See Web site below or call 800.395.1350
Location: Indiana State Fairgrounds,
1202 East 38th Street, Indianapolis,
Marion County.
www.indianapolishomeshow.com

Nate

FIVE KITCHEN AND BATH
FEATURES BUYERS WANT

MOST:
o Separate shower enclosure in
master bath
o Eat-in Kkitchen
e High-end appliances
o Granite countertops

Feb 147 Valentines Day

Feb 167 Presidents Day

4 * If you know of
someone who
would
appreciate our
services,
please call us.
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DESIGN TIP:

Source: NAR 2007 Profile of buyers’ home feature preferences

Can Your Paint Color Make
or Break a Sale?

calms and relaxes,

pressure, cools a
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Get a Tankless Water Heater

The cost of heating water is about 13% of a typical energy
bill. Unfortunately there's a lot of waste built in with conven-
tional water heaters, since so much of the time water just sits
in the tank unused, slowly losing heat.

A smarter device is a 'tankless water
heater,' or 'demand water heater,' such as
this one from Rinnai, which heats water as
you need it. This also means you won't run
out of warmth in the middle of a shower.
Typical enerqy savings are therefore 24 to
34% versus standard tank heaters, accord-
ing to the U.S. Department of Energy.
Note that experts recommend gas-fired
tankless heaters over electric models,
which require a substantial amount of juice
to run.
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Current Mortgage Rates
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MIBOR
2/2/09 PROUD MEMBER OF THE
GREATER INDIANAPOLIS
30 yr fixed 5.34% CHAMBER OF COMMERCE
15 yr fixed 4.97% @ [E ﬁ
5/1 ARM 5.56% [E. L
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Questions or comments? Email us at nate@nathan-alan.com or call 317-201-0049
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